
Welcome to Playlounge! 

The idea of a design related toy store was 
first born out of a frustration by 
Playlounge’s founder Aidan Onn to find 
quality toy products in London; a city 
supposedly renowned for its cutting-edge 
creativity.

Aidan had grown up in Asia during the 
seventies – a time when toy culture was 
rapidly expanding and crossing over into 
a more sophisticated market demo-
graphic. On returning to the UK and 
moving to London, Aidan discovered that 
whilst Asia and America led the way in 
this new generation of collectable toy 
culture, it was still largely unknown within 
the UK. For a city as culturally diverse and 
sophisticated as London, it seemed 
paradoxical that this new wave was not 
being represented, and in fact a reverse 
trend was occurring, where toy and gift 
shops were slipping into kitch design and 
homogenised blandness. To combat this 
trend, Playlouge opened in November 
2003 with a remit to only represent good 
quality products that had some measure 
of design integrity. Initially most of the 
products represented at the store were 
imported from Japan and Hong Kong, 
which gave the store a very ‘Asian toy 

culture’ feel. However, gradually over 
the years the international diversity of 
product has expanded to include 
representations from every conceivable 
corner of the world – including a fair 
amount of home grown talent.

Playlounge has always strived to remain 
fresh and alert to market trends, and to 
this end the business has been very 
proactive in encouraging not only 
professional toy designers and illustra-
tors – but the general public to develop 
toy concepts. Through various ongoing 
competition initiatives and exhibitions, 
Playlounge actively encourages and 
supportes artists from every background 
to develop their creativity. And in 
collaboration with established toy 
manufacturers, some of those artists 
have gone on to successfully produce 
their own designs.  



It’s for expression. Design permeates our 
lives more than most of us realise. We fill 
our homes with objects and dress 
ourselves in ways that communicate a 
sense of our individualism. It’s one of the 
main ways we express ourselves and our 
values to one another. Toys have become 
an extension of that expression. Instead of 
more traditional forms of home decoration 
such as cushions, art sculptures and oil 
paintings, contemporary homes are filling 
up with plush toys, vinyl sculptures and 
associated illustrations. One journalist a 
few years ago very succinctly described 
Playlounge as selling ‘Post-modern 
Porcelain’.

London and indeed globally – retail should be adventurous, exciting, inspiring and 
Playlounge will always endeavour to represent this experience. We are in the business of 
challenging your perceptions of what a toy store should be. We hope you find it as much fun 
as we do.

A store specialising in design related toys 
might sound intimidating to anyone not 
familiar with the concept, and so Playlounge 
is very conscious about communicating this 
concept to a broader market. There is no 
reason why design should be exclusive or 
elitist – although many shops that specialise 
in this field certainly promote a sense of this. 
Playlounge believes in equal and open 
access. Everybody regardless of gender, age 
or background should feel welcome to enjoy 

the range of products we offer. And so 
we encourage customers to browse at 
their leisure, ask plenty of questions, 
inspect and experiment with some of the 
more abstract, unusual, or baffling 
products and to generally feel right at 
home exploring an environment that is 
certainly exotic and a little unusual, but 
always innovative, exciting and 
entertaining.

Often curious customers 
will wander into the 
store and ask ‘what is it 
for and who buys it?’

A surprisingly diverse public buy into it. 
From tourists looking for something 
strikingly original to define their stay in 
London, to locals on their lunch-break 
searching for inspired gifts. From children 
collecting what has effectively become 
the new underground-playground cool 
must-have, to parents and grand-
parents using children as an excuse for 
buying toys which are secretly for 
themselves! From accidental browsers 
who just can’t believe such an item could 
exist, to collectors that amass impressive 
museum quality archives of artist’s work. 
The list is exhaustive and we are very 
proud to have achieved such diversity 
and acceptance.


